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The goal of these brand 
guidelines are to provide 
framework for the 18th & Vine 
brand to protect and maintain 
consistency of the look, 
feel, tone and values of the 
company. This is a manual for 
anyone using the brand or it’s 
components.

How To Use
This Guide

CONTENTS



The 
Full Logo

The full logo should be used 
when the condition allows 
for more detailed visual 
information. For example, 
die-cut business cards, 
stickers, and in some cases, 
on clothing. 

The full logo should be greater 
or equal to 1/4” or 24 px tall. 
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1.75” or 126 px 
Minimum



The  
Wordmark
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The word mark should be used 
in situations when less visual 
information is required. The web 
site, printed applications such 
as shirt and hats can use the 
wordmark.

The wordmark should always be 
greater than 1/2” or 48 px tall. 

In written communication, the 
logo should never be inserted 
into the text. Rather, use “18th 
& Vine” as a single word and 
proper noun. 

1/2” or 48 px 
Minimum



The  
18V Mark
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The word mark should be used 
in social media, digital apps and 
other situations when the  least 
amount of visual information 
is required or desired. Printed 
applications such as shirts, 
buttons, stickers and other 
merchandise could also benefit 
from the simplicity of this mark.

The wordmark should always be 
greater than 1/2” or 48 px tall. 

1/2” or 48 px 
Minimum
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Logo Rules

CLEAR SPACE
Additional visual objects or 
text must be placed at least 
a “&” unit outside the logo 
perimeter, as shown in the 
chart on this page.

CLEAR SPACE!

CLEAR SPACE!

CLEAR SPACE!

CLEAR SPACE!

CLEAR SPACE!

CLEAR SPACE!

CLEAR SPACE!

CLEAR SPACE!

FULL LOGO

WORDMARK



This is how the 
logo should appear 
whenever possible.
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Logo Rules

Please follow the rules for or 
how to handle the 18th & Vine 
logo in various applications.

Overlay a white logo 
over a photograph or 
dark solid color. Ensure 
elements of photograph 
are textural and light or 
dark enough to create 
substantial contrast.

Overlay a dark logo on 
a light color block to 
ensure contrast and 
legibility.

HOW TO USE

FULL LOGO



This is how the 
logo should appear 
whenever possible.
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Logo Rules

Please follow the rules for or 
how to handle the 18th & Vine 
logo in various applications.

Overlay a one 
color logo over a 
photograph or solid 
color. Ensure elements 
of photograph are 
textural and light or 
dark enough to create 
substantial contrast.

Overlay a one color 
logo on a solid dark 
color block and a dark 
on color logo on a light 
color block to ensure 
contrast and legibility.

HOW TO USE

WORDMARK



Kansas City

Do not change the 
color of the logo to a 
secondary or 
non-brand color.

Do not stretch or 
contort the logo in 
any way.

Do not add any text 
or visual elements 
without the correct 
space perimeter 
around the logo.

Do not use crop the 
logo in any way.

8

Do not place a non 
approved pattern 
behind logo.

Please follow the rules for or 
how to handle the 18th & Vine 
logo in various applications.

Logo Rules

HOW NOT TO USE

FULL LOGO & WORDMARK



9

Typography

A Rich Culture

Belizio is a serif font with 
bold strokes for easy reading. 
Belizio should be used for 
main headlines. 

Montserrat is a sans-serif font 
with humanist forms that use 
space efficiently. Monserrat 
should be used for sub-
headings and body copy.

THIS INTERSECTION WILL CHANGE YOU
18th and Vine is far more than a street corner. It is an intersection. 
A place where exceptional music, art, sports, and cuisine collide. 
There is no time like now to make your mark on Kansas City’s 
greatest historic entertainment district. 

HEADLINE  FONT

Montserrat Light
Montserrat Regular
Montserrat SemiBold
Montserrat Bold

SUB HEADLINES & BODY COPY FONT

EXAMPLE

Belizio Medium
Belizio Bold



VINTAGE BLACK GEM RED
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Color Palette PRIMARY PALETTE

SECONDARY PALETTE

INSPIRATION

PMS 440

C

M 

Y

K

63

67

64

62

R

G

B

56

46

45

PMS 299 PMS 1655

C
M 
Y
K

C
M 
Y
K

73
16 
0 
0

0
85 
100 
0

R
G
B

R
G
B

0 
167 
225

255 
77 
0

PMS 187 C

C

M 

Y

K

24

100

82

18

R

G

B

165

29

50

PMS 136

C
M 
Y
K

0 
27 
80 
0

R
G
B

252 
190 
76

ELECTRIC BLUE SUNSHINE GOLD NEON ORANGE

A warm black and rich red 
make up the main color 
palette. These colors were 
pulled from elements in the 
site, including the warm 
tones of the Gem Theater. 

The secondary palette, an 
vibrant trio of complimentary 
tones, should be used 
primarily for highlights where 
solid color is needed. The 
inspiration for these come 
from the lights of 18th & 
Vine’s nightlife. 

PMS Warm Gray 1

C

M 

Y

K

15

13

16

0

R

G

B

215

211

204



Replace color in photography with duotoned brand 
colors for a subtle texture to overlay infographics, copy 
or logo.

Historic or vintage photos should be as clean & clear as 
they can be. Please avoid using extremely damaged or
grainy photos.

Choose imagery that is vibrant and clear.
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Photography

Photography should be used 
to represent certain aspects 
of the “18th & Vine” brand. 

Imagery should represent 
the rich history and current 
and future events.

EXAMPLES

Choose imagery that is clear and colorful.

HOW TO USE
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Photography

Do not use imagery that seems staged or is trying to
represent too many ideas in one photograph or any 
generic stock photographs. 

Do not use images that have a dull color tone or 
appear to be low quality.

Do not use photography that has been visibly
digitally manipulated. 

Do not use gradients or other image effects that aren’t 
natural or seem dishonest. 

Avoid staged, low quality, 
effects-laden or unnatural 
photography. Authenticity 
should be at the heart of 
any photograph used. 

EXAMPLES:

HOW NOT TO USE


